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Event Marketing

Effectively targeting your audience:

Given the diversity of Emerge Broward’s membership, it is easier to break up the group into different categories of members by motivating reasons for joining the organization:

Emerge Broward members and potential members Personality Types:
Community Service Oriented -- Individuals who want to or have joined Emerge Broward to improve the community.   
Interests/activities may include:
         Community service
         Local politics
Self Oriented – Individuals who may have just moved to Broward County and are focused on creating/building relationships that can be beneficial professionally and or socially. 
Interests/activities may include:
         Book clubs
          Cooking classes
Professional Oriented – Individuals who joined Emerge Broward for professional growth and the networking benefits.   
Interests/activities may include:
         coursework towards an advanced degree in a relevant field
         Professional organizations 
         Lectures on relevant topics
Social Oriented – Individuals who seek the social events and opportunities to meet new people.   
Interests/activities may include:
          Sports – both participating and watching
         Happy Hours, group outings

Using the diagram below, locate where you think your event belongs.  If you have difficulty determining if it fits any of these, you may want to re examine the goal of your event.  

Event Type Matrix:


	

                     I.  Community Service


	Community Oriented

                     II.  Recruitment Events

	Professional

                       III.  Professional Events






	                                                          Social

                     IV.  Social Events

Self Oriented


Once you find where your event falls in the matrix use below the suggested means of advertising your event (you may use more than one of these if your event has multiple goals)

I  Community Service Events:( 
* Community service events at work (a corporate   



5k walk for example)

 *Big PR push for this to local community 

newspapers
 *Local Non profit organizations 

 *Salvation Army stores, shelters 
II.  Recruitment Events  (

* Utilize the web: post and seed on craigslist, 

facebook, myspace, etc
 * Email and encourage viral marketing
 * Text messaging, flyer in known young complexes bulletin boards

III.  Professional Events (

 * Use ambassador program
 * Professional organizations
 * Local University Business departments and 


classrooms
IV.  Social Events (


 * Popular Bar areas: downtown, Las Olas, Bayside

 * City wide casual sports teams: WAKA (kickball), softball, soccer, etc.

 * Popular Broward Festivals, speed dating, wine tasting events

Business 


Etiquette


Dinner





Golf Clinic





Gatsby’s Recruitment  


       Happy Hour





Hospital Visit
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